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Consistent Campaign Platform

• A new version of the Rhode Island Energy logo with an “Efficiency Programs” tagline helps 
customers easily identify energy saving opportunities.

• “Let’s Make Waves,” introduced in January 2024, continues to be leveraged to increase 
customer recognition. It is used across Residential and Commercial and Industrial efforts.

• Leveraging real customers with positive program experiences as much as possible in 
advertising.
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Residential
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Media Calendar
Program 6 13 20 27 3 10 17 24 3 10 17 24 31 7 14 21 28 5 12 19 26 2 9 16 23 30 7 14 21 28 4 11 18 25 1 8 15 22 29 6 13 20 27 3 10 17 24 1 8 15 22 29

TV

November DecemberAugustJulyMayJanuary JuneFebruary March April

Media Outlet

September October

EE Awareness 73 37 37 37 37 37 37 37 37 37 37 37 37 37 37 37 37

Assessments (HEA) 30 15 15 15 15 15 15 15 15 15 15 15 15 15 15 15 15

Heating & Cooling 20 10 10 10 10 10 10 10 10 10 10 10 10 10 10 10 10

Cable TV HEA/EE Awareness ## ## ## ## ## ## ## ## ## ## ## ## ## ## ## ## ##

Cable TV H&C/EE Aware ## ## ## ## ## ## ## ## ## ## ## ## ## ## ## ## ##

Spanish EE Awareness 2 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1

Spanish Assessments 2 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1

Spanish Heating & Cooling 2 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1

Local Online

Assessment (HEA) ## ## ## ## ## ##

Heating & Cooling ## ## ## ## ## ##

Income Eligible ## ## ## ## ## ## ## ## ## ## ## ##

Recycling ## ## ## ## ## ##

Assessment (HEA) 65 65 65 65 65 65

Assessment (HEA) 26 26 26 26 26 26

Heating & Cooling 40 40 40 40 40 40

Heating & Cooling 16 16 16 16 16 16

Recycling 50 50 50 50 50 50

Recycling 20 20 20 20 20 20

Assessment (HEA) 1 1 1 1 1

Assessment (HEA) 1 1 1 1 1 1 1 1 1 1

Heating & Cooling 1 1 1 1

Heating & Cooling 1 1 1 1 1 1 1 1

Recycling 1 1 1

Recycling 1 1 1 1 1 1

Assessment (HEA) 1 1 1 1 1 1 1 1 1 1

Assessment (HEA) 1 1 1 1 1 1

Heating & Cooling 1 1 1 1 1 1

Heating & Cooling 1 1 1 1

EE Awareness 1

Assessment (HEA) ## ## ## ## ## ##

Heating & Cooling 78 78 78 78 78 78

Recycling 52 52 52 52 52 52

Assessment (HEA) 1 1 1 1 1

Heating & Cooling 1 1 1 1 1

Recycling 1

Assessment (HEA) ## ## ## ## ## ##

Heating & Cooling 80 80 80 80 80 80

Recycling 54 53 53 54 53 53

Program 6 13 20 27 3 10 17 24 3 10 17 24 31 7 14 21 28 5 12 19 26 2 9 16 23 30 7 14 21 28 4 11 18 25 1 8 15 22 29 6 13 20 27 3 10 17 24 1 8 15 22 29Website/Publication

September OctoberJulyMay November DecemberAugustJanuary JuneFebruary March April

Program 6 13 20 27 3 10 17 24 3 10 17 24 31 7 14 21 28 5 12 19 26 2 9 16 23 30 7 14 21 28 4 11 18 25 1 8 15 22 29 6 13 20 27 3 10 17 24 1 8 15 22 29Website/Publication

September OctoberJulyMay November DecemberAugustJanuary JuneFebruary March April

Paid Social

EE Awareness ## ## ## ## ## ## ## ## ## ## ## ##

Assessment (HEA) ## ## ## ## ## ## ## ## ## ## ## ##

Heating & Cooling ## ## ## ## ## ## ## ## ## ## ## ##

Recycling ## ## ## ## ## ## ## ## ## ## ## ##

Appliances ## ## ## ## ## ## ## ## ## ## ## ##

EE Awareness ## ## ## ## ## ## ##

Assessment (HEA) ## ## ## ## ## ## ##

Heating & Cooling ## ## ## ## ## ## ##

Recycling ## ## ## ## ## ## ##

Appliances ## ## ## ## ## ## ##

Paid Search

EE Awareness ## ## ## ## ## ## ## ## ## ## ## ##

Assessment (HEA) ## ## ## ## ## ## ## ## ## ## ## ##

Heating & Cooling ## ## ## ## ## ## ## ## ## ## ## ##

Keywords Income Eligible ## ## ## ## ## ## ## ## ## ## ## ##

Recycling ## ## ## ## ## ## ## ## ## ## ## ##

Appliances ## ## ## ## ## ## ## ## ## ## ## ##

EE Awareness ## ## ## ## ## ## ## ## ## ## ## ##

Assessment (HEA) ## ## ## ## ## ## ## ## ## ## ## ##

Heating & Cooling ## ## ## ## ## ## ## ## ## ## ## ##

Demand Gen/Performance Max Income Eligible ## ## ## ## ## ## ## ## ## ## ## ##

Appliances ## ## ## ## ## ## ## ## ## ## ## ##
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Home Energy Assessments (HEA)
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Equity

Providence & East Providence
Central Falls
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Heating & Cooling
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Budgets

Residential

In-House Staff* $114,710

Marketing Vendor $678,750

Paid Media $1,019,905

Printing/Mailing $276,458

• Summarized below are the allocated costs of In-House Staff, Marketing 

Vendors, Paid Media and Printing and Mailing for Residential Energy 

Efficiency Programs. Programs include Comprehensive Marketing (EE 

Awareness), Home Energy Assessments, Heating, Cooling, Products, Income 

Eligible.

• This is a forecast for 2025 and is subject to change.

*Residential Multifamily is not included, as it is accounted for on slide 22.
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Commercial, Industrial & Multifamily
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Small Business Program

• Main Street campaigns target communities with 
historically low-levels of participation and may be 
located in environmental justice areas

• May 12-16: Middletown/north side of Newport 
(EJC)

• August 4-8: Providence, south of Route 6 
down towards Elmwood (EJC)

• September 15-19: Johnston/Scituate

• Prior to the Main Street event, business 
customers receive marketing communications, 
including letters and emails

• Our partner RISE canvasses the “Main Streets” 
of the town during the week-long campaigns
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Small Business Program: Small Business Outreach

• Rhode Island Energy has been promoting the Small Business Program, including 
focusing on micro-businesses which use less than 100,000 kWh per year

• Monthly Email/E-Newsletter/Social Media Campaigns 
• Campaign themes include Black History Month (Feb), Women (March), Small Business Week 

(May)
• Micro-businesses are eligible for a 5% enhanced incentive 
• RISE follows up with businesses viewing the email but not requesting an audit
• Intent is to replicate these campaigns throughout the year

• Collaborating with organizations including the Hispanic Chamber of Commerce, 
Woonsocket Education Center, City of Central Falls
• Emails to organizations supporting WMOBs who can then engage their constituents 
• Greater Providence Chamber of Commerce Small Business Roundtable
• Creating Small Business Program videos involving customers discussing the energy 

assessment and installed measures and their benefits
• Spanish subtitles added to a Small Business Assessment Video

Next slides contain examples of RIE marketing and communication materials
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Social Media Post

Small Business E-Newsletter
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Small Business Social Media Post
https://www.instagram.com/p/DHT5AYZOXPG/?igsh

=cDIxbXBlNXgxdWZ1

Small Business

Assessment Video
https://vimeo.com/1072297831

Small Business Program Videos and Social Media

We will be documenting this Small Business 

with a video of their projects and then a 

testimonial of their overall experience.

https://urldefense.com/v3/__https:/www.instagram.com/p/DHT5AYZOXPG/?igsh=cDIxbXBlNXgxdWZ1__;!!EqogLg!qxFuViwfPbQV3eT1T32yCsbCVr9ys3DRksFoHOsS0UldvRkXT2caoPme2nk2lv0A_abGm60lR0Ie6NJN$
https://urldefense.com/v3/__https:/www.instagram.com/p/DHT5AYZOXPG/?igsh=cDIxbXBlNXgxdWZ1__;!!EqogLg!qxFuViwfPbQV3eT1T32yCsbCVr9ys3DRksFoHOsS0UldvRkXT2caoPme2nk2lv0A_abGm60lR0Ie6NJN$
https://vimeo.com/1072297831
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Videos

Brochures

Social Media Posts

Advertisements

Contact information

Small Business Resource Microsite

Organizations can go to this page to get small business program 

resources that they can share with their constituents
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Large C&I Business Program Marketing

• Monthly Emails such as promoting the Hexagon Case Study

• Promoting the C&I Programs to SEMP partners such as businesses located at 
Quonset Development Corporation and members of the Rhode Island 
Manufacturing Association

• Hosted a Quonset Development Corp Workshop in February

• Webinars promoting energy efficiency measures and programs

• EMS & Retro Commissioning

• New Construction Program

• Each webinar involves multiple marketing emails and social media posts

• Video success stories

• Johnson & Wales University (planned for Quarter 2)

• Post inspection video (planned for Quarter 2)

• Testimonial video promoting the Midstream Program (TBD)

Next 4 slides contain examples of RIE marketing and communication materials
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Providence Business News Online Article
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Large C&I Business Program Banner Ads and 
LinkedIn Posts
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Trainings: BOC and ASHRAE 36/IECC2024
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C&I Multifamily Gas Program

• Monthly emails promoting how 

energy efficiency can “boost 

your property value”

• Working on identifying 

multifamily property owners 

that have not participated in 

RIE’s energy efficiency 

programs

• Working with stakeholders to 

identify other marketing needs
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Marketing Vendor: C&I Program Promotion

• C&I programs are promoted using a variety of media tactics including paid 

online searches, advertisements, social media, and other tactics. Examples 

include:

o Infillion and Simpli.Fi are the banner and native ads that appear in a list of 

around 70 websites (e.g. 247sports.com, businessinsider.com, 

buzzfeed.com, forbes.com, newsweek.com)

o Providence Business News article about a RI business upgrading to LEDs 

across their facility

Next slide contains the calendar of these tactics
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Media Calendar
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C&I Electric and Gas Marketing Budget

Large C&I
Small 

Business
Multifamily

In-House Staff* $94,708 $32,718 $12,828

Marketing Vendor $50,000 $61,258 $45,943

Paid Media $205,235 $109,981 $38,065

• Summarized below are the allocated costs of In-house staff, Marketing Vendor, and 
Paid Media 

• Rhode Island Energy marketing staff are meeting in 2025 with the C&I 
Sales/Implementation teams and vendors to identify additional marketing needs. 
Additional marketing campaigns will be funded using the remainder of the 2025 
Energy Efficiency Plan C&I electric and gas marketing budgets 

• This is a forecast for 2025 and is subject to change
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Appendix
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EE Awareness
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Landlord Workshops
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Marketplace
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Earth Day
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Refrigerator & Dehumidifier Recycling



BUSINESS USE   ©Rhode Island Energy 29

Appliances/Products
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Income Eligible
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In Development

• TV ads promoting EE Awareness, HEA, Heating & Cooling in English and Spanish

• Equity efforts in Pawtucket and Woonsocket

• Income Eligible no cost heat pumps for electric resistance heating customers
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